Food Network is Canada’s favourite destination for entertaining and 
inspiring food-related experiences. From engaging, passionate chefs to 
dramatic culinary competitions and behind the scenes access to the food 
industry, Food Network serves up an appetizing schedule showcasing 
popular programs from Canada, the U.S., Britain and around the world. 


A SugarStars Restaurant Takeover 
Ẹ Á 


SugarStars 


Restaurant Takeover a 
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Chef Michael’s Kitchen 


Food Factory 


Cupcake Champions 


3 Days to Open with Bobby. Flay 


3 Days to Open with Bobby Flay 


Chuck’s Week Off 


Chuck’s Week Off 


Chef Wanted With Anne Burrell 


DIGITAL INITIATIVES, STATISTICS AND INNOVATIONS 


In May 2012, Foodnetwork. 
ca reached a milestone 

with the most monthly 

video views (829,000; 81% 
YoY increase) delivered in 
the site’s history. Top Chef 
Canada, which accounted 
for 62% of Foodnetwork.ca’s 
total video views, fuelled 
this growth. 


More than half (54%) of 
Foodnetwork.ca’s visitors 
are A18-49 and one-third 
(33%) of visitors are F18-49 (Index 125 vs. Total 
Internet) 


The competitive reality series Recipe to Riches, 
which generated over 890,000 page views 
during its first season run, returns in October 
2012 with a newly refreshed show site, full- 
episode streaming, and more winning recipes! 
The always popular and revitalized Back-To- 
School Guide, which will focus on 
family-friendly recipes and ideas, 
is the perfect opportunity for 
advertisers to align their brand with 
engaging content. 
Foodnetwork.ca averages: 

422,000 Unique Visitors/Month 


4,200,000 Page Views/Month 


Food Network iPhone app 


Source: comScore Inc. Media Metrix, Mar.2012 to May 2012 (3-month 
average) data for Unique Visitors, Time Spent, and Profile data. Omniture 
Site Catalyst, Mar.2012 to May 2012 (3-month average) data for Page Views 
and Video Views. 


new seasons 


hasr 4 


Restaurant Stakeout 

Follow tough-love restaurateur Willie Degel as he busts the bad habits of 
struggling restaurants on Food Network's Restaurant Stakeout. See what 
really happens when waiters, bartenders, kitchen and service staff think no 
one is watching. 


Diners, Drive-Ins and Dives 

Join Guy Fieri as he visits some of these classic “greasy spoon” spots, from 
a shack on the side of the road in Tarpley, Texas to a Vegas sports bar with 
stellar stromboli. 


Recipe to Riches 

Food Network's original competitive reality series is back, giving Canadian 
home cooks another opportunity to have their original recipe become the 
next President's Choice® sensation. Jesse Palmer (The Bachelor) returns 

as host, along with a panel of food experts including Laura Calder (French 
Food at Home), Dana McCauley (Janes Family Foods) and Tony Chapman 
(Capital C). The top three finalists in each category will compete to win 

a weekly cash prize of $25,000, have their recipe become a President's 
Choice® product and ultimately win the grand prize of $250,000. At the 
end, one Canadian home cook will truly complete the journey from... 
Recipe to Riches! 
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Top Chef Masters 


The hit culinary series is back with a whole new batch of chefs, all competing for 
one title: Top Chef Master. 


Chopped 

Hosted by Ted Allen the series challenges four up-and-coming chefs to turn a 
selection of everyday ingredients into an extraordinary three-course meal. After 
each course, a contestant gets “chopped” until the last man or woman left 
standing claims victory. Each week, a rotating panel of culinary elite judges will 
decide whose dishes shine the brightest and award the winner $10,000. 


Cupcake Wars 

It's cupcake vs. cupcake in Food Network's tastiest competition yet! Each week, 
four of America’s top cupcake bakers face off in three elimination challenges until 
only one decorator remains. The sweet prize: $10,000 and the opportunity to 
showcase their cupcakes at the winning gig. 


The Great Food Truck Race 


A new twist is in store for Food Network's competition series The Great Food 
Truck Race. Led by host Tyler Florence, the new season will not be a competition 
between present food truck operators but between eight teams who want 

to launch a career in the food truck 
business. These three-person teams 
have a dream, a concept and the 
necessary culinary skills; the show will 
provide a vehicle for the race and the 
grand prize winner will get to keep their 
food truck and a $50,000 cash prize to 
launch their dream business. 


Restaurant: Impossible 
Turning around a failing restaurant is a 
daunting challenge under the best of 
circumstances. Attempting to do it in 
just two days with only $10,000 may be 
impossible, but Chef Robert Irvine is 
ready to take on the challenge. 


Halloween Wars 

On Halloween Wars, teams made up 
of an expert pumpkin carver, cake 
decorator, and sugar artist go to battle 
to create mind-blowing Halloween 
themed displays. 


Audience Profile 


Source: BBM Canada PPM Data, M-Su 
2a-2a (SP12: 1/2/2012 to 5/27/2012) 


Demographic Profile 
% of A18+ AMA, English Canada 


Male 


Total TV 
Food Network Hi 


Female 
18-34 


More likely to: 


Attend live theatre shows (122), popular music concerts (119), amusement 
parks (118), pro sports events (142) and enjoy entertaining at home (137), 
gourmet cooking (179) and baking from scratch (146) 


Reward themselves with snacks (112) and prefer potato chips (111), hard 
candy/mints (115), chewy candies (120), chocolate/candy bars (107) or 
chewing gum (111), spend $150+ on food in an average week (115) and buy 
private label/store brands often (117) 


Consume 3+ soft drinks/colas (113) per week and also enjoy ice tea (127), 

tomato/vegetable juice (121), instant coffee (113) and hot chocolate (113). 
They also drink coolers (135), mixed drinks (153), vodka (132), wine (114) or 
champagne/sparkling wine (155) 

Enjoy travel within Canada (107) and abroad (120), go shopping (131), 


sightseeing (112), attend sporting events (126) or visit a theme park/zoo 
(112) when traveling within Canada 
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Have purchased home improvement items/tools (113) or home accessories 
(114), spent $5,000+ on home improvements (110) and enjoy spending time 
looking at household decorating ideas (130) 


Seldom make a financial move without consulting an expert (112), invest in 
mutual funds (108), RRSPs (112) and have a tax free savings account (110) 


Own a smart phone (111), PDA (133) or e-reader/touch screen tablet (126) 
and are the first of their friends to try new products (120) 


Purchase fine (120) or costume (134) jewelry, women’s clothing (113) or 
make-up (146), try to keep abreast of changes in style and fashion (116) and 
do not feel complete without a perfume/fragrance (112) 


Source: PMB 2012 2-year readership database, English Canada, Index based on Comp% of A18-54 vs. population 


Key Research Findings 


Source: BBM Canada PPM Data (SP12: Jan 2-May 27/2012) / Total Canada A25-54 AMA (000) unless otherwise noted 


Own Their 
Home 
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